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Survey Structure: 
 
The Job Board Tends Spring 2013 survey of job boards in Europe was conducted to 
better understand current trends in the job board industry. Particular focus was placed 
on utilization of aggregators, mobile access, and growth trends in the industry.  
 
 
There were a total of 50 responses from job boards across Europe. The online survey 
was conducted during February and March, 2013. (Note: A separate survey was 
conducted of job boards in the United Kingdom; those results were tallied separately). 

 
 
 
Executive Summary 
 
Job Board Doctor has been conducting surveys of the job board industry since 2009. This 
survey represents the largest and most comprehensive survey to date, comprising 
responses from 50 owners, operators, and employees of job boards in all areas of 
Europe (excluding the United Kingdom. 
 
 
 
Key findings from this year’s survey: 
 
 

 Almost one-third of job boards surveyed do not collect job seeker resumes 

 34% either don’t track or don’t know how many applications per job their site 
produces for employers 

 Job boards are seeing best results in traffic acquisition from search engine 
marketing and direct marketing 

 Over one-third of the boards are getting 10% or more of their site traffic from 
mobile devices 

 63% of job boards surveyed have a mobile-friendly site 

 LinkedIn is seen as the most serious threat to existing job boards 
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Comments from survey respondents: 
 
“There is still too many poor quality boards in the market that offer no real value to 
clients or candidates. The candidate "farming" needs to stop and the personal service 
needs to become a priority again. Linkedin has become successful due to the poor results 
and excessive costs of posting on a global but out of date site like Monster.” 
 
 
“Keeping up with technology is a challenge for us but just because it’s the latest craze 
doesn't mean it’s going to stick long term.” 
 
 
“Google's algorithm changes will make it increasingly difficult to use SEO and content 
marketing to promote a job site. Ultimately there will only be one job board left if it is up 
to Google.” 
 
 
“The business need to change if it is to follow its consumers. If we are to offer relevant 
product and services to the new generations, who have grown up with the internet and 
smart phones, then change is the only thing that will keep us afloat. There will always be 
job boards, but I think we will see some of the current big players in the industry coming 
into some hard times in the next years. Especially if Facebook and Google decide to enter 
this market as well.” 
 
 
“This is a very interesting era. It could be that things will have to change. How we think 
about working relationships is perhaps (hope so) not applicable anymore. It could be 
that in the near future employers should not offer a job but a project that needs to be 
done and requires focused energy.”  
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About Job Board Doctor: 
 
Job Board Doctor is a consulting service for job boards and career sites. It provides 
strategic and tactical help in the following areas: 
 

 Short and long-range planning 

 Strategy 

 Product development and launch 

 Sales and marketing 

 SEO 

 Social media 

 Content creation 

 Site and user interface analysis 
 
Jeff Dickey-Chasins is the Job Board Doctor, a veteran of the job board, publishing, and 
e-learning industries. Jeff was the original marketing director for Dice.com, growing it 
from $7 million to $65+ million in three years. He has worked with hundreds of job 
boards and recruiting sites over the past 20 years.  
 
You can learn more about Job Board Doctor here:  http://www.jobboarddoctor.com 
 

http://www.jobboarddoctor.com/

